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FIX PRICE GROUP PLC ANNOUNCES KEY OPERATING
AND FINANCIAL RESULTS FOR H1 2026

Delivering on strategic priorities while maintaining a resilient
business model

Revenue Net openings

for H1 2026 for H1 2026 for H1 2026 for H1 2026

163.3 259 34.8% 3.9

RUB billion stores RUB billion

Gross margin

Net profit

27 August 2026, Astana, Kazakhstan — Fix Price Group PLC (AIX: FIXP.Y; “Fix Price”, the "Company” or the
“Group”), one of the world's leading variety value retailers and the largest in Russia, announces its operating
results and IFRS financial results for the six months ended 30 June 2026. The financial results are based on the
interim condensed consolidated financial information for the six months ended 30 June 2026, prepared in
accordance with |AS 34 Interim Financial Reporting and reviewed by an independent auditor.

The Group's performance closely tracks the steady development of its key subsidiary, PJSC Fix Price, whose
share in the Group's EBITDA consistently exceeds 80%. Notably, in Q2 2026, PJSC Fix Price’s EBITDA (IFRS 16)
increased by 8.9% y-o-y, demonstrating the resilience of the shared business model. Further financial and
operational information is available in PJSC Fix Price’s standalone press release.


https://investors.fix-price.ru/upload/PJSC_Fix_Price_announces_key_operating_and_financial_results_for_Q2_2026_ENG.pdf

[ ] | v 27 August 2026
@ FiXross ’

In the first half of the year, we continued to grow in line with our strategic priorities. Since the beginning
of the year, our network has expanded by 259 stores. At the same time, there remains significant
whitespace for further development: according to INFOLine estimates, the variety value retail segment has
capacity for a total of 18,600 stores across Russia, Kazakhstan and Belarus, which is more than twice the
scale of our current operations.

In August 2026, we entered the Serbian market, opening our first stores in Belgrade and Novi Sad. We
currently plan to open 10 stores and launch online ordering through Glovo. We will develop the network
in Serbia in line with our existing business model, offering a broad assortment of everyday products at
affordable prices, including items from local suppliers and our own private labels.

The Fix Price format remains highly relevant in our core markets given current consumer trends: subdued
income growth and inflationary pressure are prompting customers to be more selective in their spending
and to seek out better value. Against this backdrop, and supported by the systematic development of our
assortment and customer service, LFL sales returned to growth in the first half of the year, increasing by
2.1% year-on-year, driven by sustained growth in the average ticket and a quarter-on-quarter
improvement in traffic trends.

Our consistent focus on category management also contributed to a 1.5 p.p. year-on-year increase in gross
margin in H1 2026, to 34.8%.

Amid competition for labour and rising staff costs, we continue to expand the use of technologies that
enable us to automate business processes, improve productivity and support profitability. Our adjusted
EBITDA margin in the reporting period was 12.2%, which is one of the best results in the sector. | would
also highlight that our network expansion is being financed primarily from internal resources, enabling us
to maintain near-zero leverage: our net debt to EBITDA ratio under IAS 17 stood at 0.2x as of 30 June
2026.

Creating sustainable long-term value for our shareholders remains one of our unwavering priorities. In the
second quarter, Fix Price Group PLC paid dividends in the amount of RUB 15 billion, or RUB 20.15 per
share, equivalent to 95% of IFRS net profit for 2025.

Finally, | would like to thank our team and partners for their professionalism and contribution to the
development of our business, and our customers and investors for their continued trust. In the second half
of the year, we will continue to expand our network while maintaining our focus on efficiency and creating
value for all our stakeholders.

Dmitry Kirsanov, CEO of Fix Price Group PLC
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OPERATING AND FINANCIAL SUMMARY FOR H1 2026

e The Group's revenue increased to RUB 163.3 billion (+5.7% y-o-y)
— Retail revenue rose by 7.4% to RUB 153.9 billion
— Wholesale revenue was RUB 9.4 billion

e InH1 2026, LFL sales' growth of 2.1% was driven by a 5.8% increase in the LFL average ticket, supported by
effective assortment management and a focus on the most in-demand categories. At the same time, LFL
traffic was -3.5%

e The Company opened a net total of 259 stores in the first half of 2026, including 271 new Company-operated
stores and a net reduction of 12 franchise stores

e The Group's total selling space amounted to 1,760,402 sg. m as of 30 June 2026, up 9.0% y-o-y. The net
addition in H1 2026 was 58,086 sq. m

e Gross profit increased by 10.4% y-o-y to RUB 56.8 billion in H1 2026. Gross margin expanded by 148 bps to
34.8%, supported by effective assortment management

o SG&A costs (excl. LTIP expense” and D&A) amounted to 22.8% of revenue, driven by staff costs, utilities, bank
charges, advertising, repair and maintenance costs, and other expenses, while savings were achieved on rent
and security

e Adjusted EBITDA3 under IFRS 16 amounted to RUB 19.9 billion, with a margin of 12.2%

o EBITDA (IFRS 16) for H1 2026 totalled RUB 19.7 billion, EBITDA margin was 12.1%. Excluding the effect of one-
off non-cash income, recognised in H1 2025 in the amount of RUB 1.1 billion, EBITDA (IFRS 16) increased by
1.7% y-o-y

e EBITDA (IAS 17) was RUB 10.0 billion, with a margin of 6.1%
e Net profit for the period amounted to RUB 3.9 billion, with a net profit margin of 2.4%
e As of 30 June 2026, the Company'’s adjusted net debt to EBITDA ratio (IAS 17) was 0.2x

" Here and hereinafter, like-for-like (LFL) sales, average ticket and number of tickets are calculated based on the results of stores operated by Fix Price and that were
open for at least 12 full calendar months preceding the reporting date. LFL sales and average ticket are calculated based on retail sales including VAT. LFL numbers
exclude stores that were temporarily closed for seven or more consecutive days during the reporting period and/or comparable periods

2 LTIP expense: expense related to the long-term incentive programme

3 EBITDA adjusted for LTIP expense. EBITDA is calculated as profit for the respective period before income tax expense, net interest income/(expense), depreciation
and amortisation expense, and foreign exchange gain/(loss)
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Store base, geographical coverage and selling space

27 August 2026

30 Jun 2026 31 Dec 2025 30 Jun 2025
Total number of stores 8,124 7,865 7,464
Russia 7,222 6,999 6,652
Kazakhstan 408 392 368
Belarus 396 375 351
Latvia 43 43 43
Uzbekistan 28 27 24
Georgia 10 9 6
Armenia 7 7 5
Kyrgyzstan 4 6 7
UAE 4 4 4
Mongolia 2 3 4
Number of Company-operated stores 7,401 7,130 6,737
Russia 6,623 6,391 6,048
Kazakhstan 396 378 351
Belarus 382 361 338
Number of franchise stores 723 735 727
Russia 599 608 604
Latvia 43 43 43
Uzbekistan 28 27 24
Belarus 14 14 13
Kazakhstan 12 14 17
Georgia 10 9 6
Armenia 7 7 5
Kyrgyzstan 4 6 7
UAE 4 4 4
Mongolia 2 3 4
Selling space (sq. m) 1,760,402 1,702,316 1,615,234
Company-operated stores 1,599,720 1,538,695 1,453,485
Franchise stores 160,682 163,621 161,748

Development of Company-operated stores

Q2 2026 Q2 2025 H1 2026 H1 2025
Gross openings 229 214 369 379
Russia 202 184 319 326
Belarus 14 8 23 15
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FINANCIAL RESULTS FOR H1 2026

Statement of comprehensive income highlights

RUB million H1 2026 H1 2025 Change
Revenue 163,302 154,517 5.7%

Retail revenue 153,949 143,286 74%

Wholesale revenue 9,353 11,231 (16.7)%
Cost of sales (106,526) (103,077) 3.3%
Gross profit 56,776 51,440 10.4%
Gross margin, % 34.8% 33.3% 148 bps
SG&A (excl. LTIP and D&A) (37,239) (32,313) 15.2%
Other op. income and share of profit of associates 365 1,614 (77.4)%
Adjusted EBITDA* 19,902 20,741 (4.0)%
Adjusted EBITDA margin, % 12.2% 13.4% (124) bps
EBITDA 19,742 20,544 (3.9)%
EBITDA margin, % 12.1% 13.3% (1217) bps
D&A (10,617) (9,191) 15.5%
Operating profit 9,125 11,353 (19.6)%
Operating profit margin, % 5.6% 7.3% (176) bps
Net finance costs (2,582) (2,719) (5.00%
FX loss, net (619) (295) 109.8%
Profit before tax 5,924 8,339 (29.0)%
Income tax expense (2,013) (2,168) 7. 1M%
Profit for the period 3,911 6,171 (36.6)%
Net profit margin, % 24% 4.0% (160) bps

Selling, general and administrative expenses®

RUB million H1 2026 H1 2025 Change
Staff costs (excl. LTIP) 30,667 26,362 16.3%
% of revenue 18.8% 17.1% 172 bps
Bank charges 1,396 1,219 14.5%
% of revenue 0.9% 0.8% 7 bps
Rental expense 735 785 (6.4)%
% of revenue 0.5% 0.5% (6) bps
Security services 590 814 (27.5)%

4 EBITDA adjusted for LTIP expense
5The total may not equal the sum of the components due to rounding
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RUB million H1 2026 H1 2025 Change
% of revenue 0.4% 0.5% (17) bps
Advertising costs 512 403 27.0%
% of revenue 0.3% 0.3% 5 bps
Repair and maintenance costs 855 726 17.8%
% of revenue 0.5% 0.5% 5 bps
Utilities 854 601 42.1%
% of revenue 0.5% 0.4% 13 bps
Other expenses 1,630 1,403 16.2%
% of revenue 1.0% 0.9% 9 bps
SG&A (excl. LTIP and D&A) 37,239 32,313 15.2%
% of revenue 22.8% 20.9% 189 bps
LTIP expense 160 197 (18.8)%
% of revenue 0.1% 0.1% (3) bps
Depreciation of right-of-use assets 7,752 6,873 12.8%
% of revenue 4.7% 4.4% 30 bps
Other depreciation and amortisation 2,865 2,318 23.6%
% of revenue 1.8% 1.5% 25 bps
Total SG&A 48,016 41,701 15.1%
% of revenue 29.4% 27.0% 242 bps
EBITDA IFRS 16 and IAS 17 reconciliation

RUB million H1 2026 H1 2025 Change
EBITDA (IFRS 16) 19,742 20,544 (3.9)%
EBITDA margin (IFRS 16), % 12.1% 13.3% (121) bps
LTIP expense 160 197 (18.8)%
Adjusted EBITDA (IFRS 16) 19,902 20,741 (4.0)%
Adjusted EBITDA margin (IFRS 16), % 12.2% 13.4% (124) bps
Rental expense (9,611) (8,187) 17.4%
Utilities (176) (144) 22.2%
Adjusted EBITDA (IAS 17) 10,115 12,410 (18.5)%
Adjusted EBITDA margin (IAS 17), % 6.2% 8.0% (184) bps
LTIP expense (160) (197) (18.8)%
EBITDA (I1AS 17) 9,955 12,213 (18.5)%
EBITDA margin (IAS 17), % 6.1% 7.9% (181) bps
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Statement of financial position highlights
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RUB million 30 Jun 2026 31 Dec 2025 30 Jun 2025
Current loans and borrowings 7,314 6,016 7,521
Non-current loans and borrowings 2,807 2,717 3,100
Current lease liabilities 14,358 13,071 11,319
Non-current lease liabilities 15,973 12,627 8,549
Cash and cash equivalents (5,040) (13,836) (5,646)

Net debt 35,412 20,595 24,843

Net debt to EBITDA® (IFRS 16) 0.8x 0.4x 0.5x
Current lease liabilities (14,358) (13,071) (11,319)
Non-current lease liabilities (15,973) (12,627) (8,549)

IAS 17-based net debt / (net cash) 5,081 (5,103) 4,975

IAS 17-based net debt / (net cash) to EBITDA 0.2x (0.2)x 0.1x

Statement of cash flows highlights
RUB million H1 2026 H1 2025
Profit before tax 5,924 8,339
Cash from operating activities before changes in working capital’ 21,510 20,729
Changes in working capital7 4,468 (1,993)
Net cash generated from operations 25,978 18,736
Net interest paid (2,498) (2,904)
Income tax paid (2,976) (2,457)

Net cash flows from operating activities 20,504 13,375

Net cash flows used in investing activities (5,426) (4,783)

Net cash flows used in financing activities (23,365) (21,439)

Effect of exchange rate fluctuations on cash and cash equivalents (509) (1,086)

Net decrease in cash and cash equivalents (8,796) (13,933)

8 Here and hereinafter, the calculation of net debt / (net cash) to EBITDA is based on EBITDA for the last 12 months

"The data for Q1 2025 was adjusted
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ABOUT THE COMPANY

Fix Price (AIX: FIXP.Y), one of the world's leading variety value retailers and the largest in Russia, offers a wide and
constantly updated assortment of non-food goods — including personal care and household products — as well as
food items, all at low fixed price points.

As of 30 June 2026, Fix Price was operating 8,124 stores across Russia and other countries, each carrying
approximately 2,000 SKUs in around 20 product categories. Fix Price offers a mix of its own private-label products,
major brands, and items from local suppliers. As of 30 June 2026, the Company was operating 13 DCs covering
81 regions of Russia and 9 other countries.

In 2025, the Company recorded revenue of RUB 327.5 billion, EBITDA of RUB 46.2 billion and net profit
of RUB 15.7 billion, in accordance with IFRS.

CONTACTS Fix Price Investor Relations Fix Price Media Relations
Elena Mironova Ekaterina Makurina
ir@fix-price.com pr@fix-price.com



mailto:ir@fix-price.com
file://///fx-syn2/CorpFin_IR$/Reporting/2025/6M%202025/ФПГ/Пресс-релиз/pr@fix-price.com

