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NUMBER OF FIX PRICE LOYALTY PROGRAMME
PARTICIPANTS IN KAZAKHSTAN IS GROWING

15 June 2026, Astana, Republic of Kazakhstan — Fix Price Group PLC (AIX: FIXP.Y; “Fix Price”, the "Company” or the
“Group”), one of the leading variety value retailers globally and the largest in Russia, announces that the number of
users of its loyalty programme in Kazakhstan has grown by 25% over the past 12 months and, as of the end of May,
exceeded 1.27 million people.

As Fix Price continues to expand its store network in Kazakhstan, the loyalty programme significantly improves
product accessibility for local residents, enables them to save money and to take part in a variety of promotional
offers. Since the start of 2026, participants in Kazakhstan have earned 236 million points (1 point = KZT 1).

Today, 48% of the amount of all purchases is made using a loyalty card. The most frequently bought categories with
the card are household goods, confectionery, snacks, hygiene items and soft drinks.

"According to Infoline — retail market analytical agency — Kazakhstan experiences a rapid development of modern
trade formats. The use of such tools as loyalty programmes is part of this process, where Fix Price is one of the key
contributors. Every year our chain ranks among the fastest-growing retailers in the country and remains one of the
most active drivers of the retail market development. But most importantly, we see strong demand for our loyalty
programme, which helps people access essential goods at affordable prices”

Alexey Ermakov, Director of Fix Price Kazakhstan

As of 31 December 2025, more than 35 million people were registered in the Fix Price Loyalty Programme across
Russia, Belarus, and Kazakhstan.


https://www.infoline.spb.ru/news/?news=306716
https://media.fix-price.com/news/infoline-set-fix-price-v-kazakhstane-lider-rosta-sredi-riteylerov/?back=10612
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ABOUT THE COMPANY

Fix Price (AIX: FIXP.Y), one of the world’s leading variety value retailers and the largest in Russia, offers a wide and
constantly updated assortment of non-food goods — including personal care and household products — as well as
food items, all at low fixed price points.

As of 31 March 2026, Fix Price was operating 7,959 stores across Russia and other countries, each carrying
approximately 2,000 SKUs in around 20 product categories. Fix Price offers a mix of its own private-label products,
major brands, and items from smaller local suppliers. As of 31 March 2026, the Company was operating 13 DCs
covering 81 regions of Russia and 9 other countries.

In 2025, the Company recorded revenue of RUB 327.5 billion, EBITDA of RUB 46.2 billion and net profit of
RUB 15.7 billion, in accordance with IFRS.
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